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26/3, K/l (Item 1 frJ^file: 47) 

DIALOG (R) File 47: Gale G^Kp Magazine DB(TM) 
(c) 2000 The Gale group. All rts. reserv. 

04142742 SUPPLIER NUMBER: 15848032 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

Quick Response: slow but inevitable, (business strategy) (Automatic Data 
Collection Management Section) 

Industry Week, v243, nl6, pS8(5) 
Sept 5, 1994 

ISSN: 0039-0895 LANGUAGE: ENGLISH RECORD TYPE: FULLTEXT; ABSTRACT 

WORD COUNT: 2224 LINE COUNT: 00186 

... the requirements of retail customers. 

In receiving, cases of yarn are preceded by an advance shipping 
notice received through electronic data interchange (EDI) . The bar coded 
case label is scanned and validated, automatically updating inventory 
and purchase order data. The production planning system then adjusts 
schedules automatically . 

Through production scheduling and MRP software, raw materials are 
allocated to specific production orders. 

Bar coded knitting. . . 




26/3, K/2 (Item 1 from file: 570) 

DIALOG (R) File 570: Gale Group MARS (R) 

(c) 2000 The Gale Group. All rts. reserv. 

01271545 Supplier Number: 42878074 
Upscale Quality Works At A&P 

Private Label, vl3, n6, p46 
April, 1992 
ISSN: 0190-9851 

Language: English Record Type: Abstract 
Document Type: Magazine/ Journal; Trade 

ABSTRACT : 

. ..skus. The program is positioned as an alternative, upscale choice to its 
first-quality private labels . The program focuses on the finest quality 
offered in both product and packaging . The Master Choice products are 
sold at up to 50% less than comparable gourmet products . Direct 
purchasing from producers via its own central distribution network 
allows A&P to make the products affordable in its supermarkets. Regarding 
price and quality. . . 



26/3 ,K/3 (Item 2 from file: 570) 

DIALOG (R) File 57 0: Gale Group MARS (R) 

(c) 2000 The Gale Group. All rts. reserv. 

01199099 Supplier Number: 42143821 (USE FORMAT 7 FOR FULLTEXT) 
Raising ADIDAS 
SportStyle, vOO, nOO, p20 
June 10, 1991 
ISSN: 0162-2242 

Language: English Record Type: Fulltext Abstract 
Document Type: Magazine/ Journal; Trade 
Word Count: 2201 

... of purchase orders. 

But for most sporting goods retailers, the real assurance is in 
improved delivery time. Today, footwear can be processed through the 
warehouse within a two-day period, and often within 24 hours, says Hines ; 
previously, deliveries could take 10 days. Further, the company's 
fill-rate for footwear orders is now. . . 

. . .Modell, president of the New York City area Modell 1 s sporting goods 
chain, has taken notice . "They're now honoring commitments within seven 



days, compared to 30 or J^days, or 



...was pleased with at-once fill-ins of Equipment product after the line's 
initial delivery . However, Hines admits that apparel delivery records 
, while improved, still lag that of footwear. Retailers have suggested that 
apparel fill rates range.. 



17/3, K/l (Item 1 fr<^^ile: 635) 

DIALOG (R) File 635 : BusinesWbateline (R) 

(c) 2000 Bell & Howell. aM rts . reserv. 

0744179 97-02703 
FedEx sets new strategic direction with on-line ordering 

Davenport, Sally 

Business Wire (San Francisco, CA, US) pi 
PUBL DATE: 961009 
WORD COUNT: 1,018 

DATELINE: Memphis, TN, US, South Central 
TEXT: 

. . . Facts 

How FedEx BusinessLink Puts Businesses On-line: 

— FedEx provides business with BusinessLink Publisher catalog 

creation software. 
-- Business creates catalog by inputting product information and 
pricing. 

— FedEx launches catalog on business 's World Wide... 

...location for fulfillment. 

Customer confirmation number is linked to FedEx tracking 
number; FedEx PowerShip system generates and prints the 
shipping label and bar code. 
-- Transportation: FedEx transports order from warehouse to 

customer; businesses and customer can track package status 
throughout process via the Internet. 

Benefits to Businesses: 

— On-line Product and Company Information. . . 

. . .with customers, improving customer relations and 
understanding of the marketplace. 

— Internet Presence: On-line catalog creates presence for 

businesses in the burgeoning electronic commerce marketplace, 
leveling the on-line playing field. . . 

. . . Customers : 

— Order and Tracking Numbers Linked: FedEx links business ! s 

order confirmation number with FedEx shipping label and 
barcode to ease package tracking. 

— Time-Definite Delivery : Shipping via FedEx eliminates 

delivery time guesswork. 

FedEx Alliance Advantages: 

— World Business Leader: Recognized global leader in logistics, 

electronic commerce and time-definite delivery . 

— 24-Year History of Reliability: Businesses can leverage the 

credibility of the FedEx brand. 
-- Marketing. . . 




